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Our mission & value

French company specializing in dental medical devices since 2003 known and renowned worldwide
for the quality and reliability of its products.

3 core values

Mission - Agility
Adapt quickly to new environments,
Develop and distribute new users, new trends
high-quality & . Ambition

competitive solutions - g int tional
that enable oral health xpand our international presence

professionals to provide their and product portfolio
patients accessible . Customer first

and comfortable treatments. Better understand the expectations
of our customers and users
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2 ltena’s products used every minute worldwide
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Represented
in over
100 countries

O

Over
200 distributors




2 ltena’s products used every minute worldwide

Our reliability
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Develop our partnerships 99,9%
Listen to your needs ~ with healthcare professionals Satisfaction

i iti rate
and anticipate your & universities

expectations (\
( \ /
\/ Collect feedbacks

Encourage good for continuous

practices through improvement

distributors & N~——

healthcare professionals ‘
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Our motto,
from Protection
to Care

Our goal: to support you in providing the
least invasive dentistry with the utmost
care in preservation of the teeth.
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Our motto, From Protection to Care

Protect .

Preventive dental and
hygiene solutions

Replace

Impression solutions
Temporary prostheses

Permanent prostheses

Preserve
Endodontics treatments

Root anchoring

Tooth restoration
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Care
Office whitening

Home whitening
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Do you have
questions
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T_hank yOou

Itena-clinical.com
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